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Box Table 1 Economies with the most GII indicators
ranked top, 2024

Economy Inputs Outputs Total

n

Singapore

United States
China

Switzerland

Japan

Israel

Hong Kong, China
Luxembourg
Sweden

Republic of Korea

Iceland

HH
W W W w w
f=s f=
6]
|
N N [\S]
w w w
i (%)

~
—_

Note: The GII methodology allows multiple economies to rank 1st on any one indicator; see Economy
profiles and Appendix L.

Source: Global Innovation Index Database, WIPO, 2024.

Economies with the Most Global Innovation Index Indicators, 2024.
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Global Innovation Index

The GIl captures the innovation ecosystem
performance of 133 economies based on
78 individual indicators.
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Japanese anime industry revenues

Annual revenues of the Japanese animation industry in Japanese yen and segmented by region, 2002—-2023.
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Chart: Animenomics * Source: Association of Japanese Animations * Created with Datawrapper



Japanese Anime Industry Revenues Segmented by Domestic and Overseas Markets, 2002-
2023
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Comic Sales Reach Record High in Japan, Driven by Electronic Sales.



A DERE RIS

CELALTORIGE LT, BAERIENL HIZIPS > F 24— 7 aFBAIER L TL S h%Es
5iF. SEOHEICT BHEARBanTLS Bl Fitigsrn COMNEEAZREERE LT
BYERT - A RPBESETBIFTEY . IPTL PRI —TIL 28 - SXHBOETNE
agE—nirer LTuna el

HEEMARE TNNEEDEREBLLAITNE. SBARSEIT DI AD ) EE-TH
o AEOBAFTEAZ 5 L-¥nm ) s ER LT 50RIEHES N TUL S,

FARHHER & BIEB RS

B OSUE ¢ BAREUYE

HNERTEEHEEETE2025 T, FUKIL - Al K 8A B A TEERAEE, ¥ L TEH LW AR -
SONFTIE. SBI10FETHAEATES CORHIAREIZ G b 2 BB EENEIS 550 % AL & 42 BiEH%R
FanTuwa R \EN32%H 550 %A EADmE EiE. 1881 > MU EDOKIELRMES S LT
W3,

AT IVEERIZRL T, BURABAR O T2V DiEsN 15420334 £ TI220JkMIZHA AT 2
r S BRI BREA BT TUL B B — 3 IR T = X BEEEDBIMIZEA20234E(21.725
BIZELTWAZrAEETDHE., 20T VEEY U TEEICHONLEESE S WA S,

Anime Global Market Report 2025

$46.07 billion
Ehp Business i ]—l
Research Company Olo
'\ 3
Sk
c
S
E
331.51 =
billion 3
$28.55 E
billion N
[9)]
g
@
=
2025 2026 2027 2028 2029

Global Anime Market Size Expected to Reach $46.07 Billion by 2029.
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Similarity detection

Bibliographic coupling

Vector Space Modelling

Mutidimensional scaling (MDS)

Word Phrase and Action-object categorisation

Subject - Action -
Natural Language  Object Approach
Processing (NLP)

approach Keyword based approach

Named Entity recognition approach
Property function approach

Hierarchical

i keyword vector
SjmailﬂT!C L I |12 Matching Algorithm
nalysis

MNaive-Bayes algorithm
approach
Domain ontology
Indexing agent

Kohonen network

ial neural ajgomhm— Self organisation map
L
networks

Back propagation algorithm

D e SUpport Vector Modelling
Machine IF-THEN rule

Learning Part-of-speech tagging
Technology decision tree
Nearest neighbour heuristic rule

ule based Compiex rule approach
approach

Association rule

Network analysis - .
e Citation analysis
Density based algorithm (DBSCAN)
Clustering approach K-means clustering

Various Al approaches for intellectual property analysis.
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Business Strategy

@ —®

IP alignment Develop

Understand your IP assets and Create an IP strategy using
how your IP strategy framework @ all information collected
relates to your business objectives during the alignment stage

Portfolio assessment Operationalize

Take inventory of intangible Business Establish IP goals and

assets and [P and infrastructure in line with
IP analysis business objectives

Positioning

Know the IP strategy of your

market and competitors

Vi
) P P P
IP analysis realignment Strategy operations
What is the best way to

maximize the impacts of IP S’

on revenues, competitiveness

and reputation

IP execution

Execution
Carry out and communicate
the course of actions in your
IP strategy

Workflow diagram for developing and implementing an intellectual property strategy.
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