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Chopsticks lift sticky fermented natto soybeans from a small bowl, showcasing their
characteristic texture.
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Monthly Revenue Growth Trajectory

== Revenue Trend
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Monthly revenue growth trajectory from 0.5M to 100M yen over 12 months
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Profit Margins by Market Segment
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Profit margins comparison across different natto market segments
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Derwnloads in millions

Bar chart illustrating millions of downloads for leading food delivery applications in Japan.
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A pouch of Yamasan Kyoto Uji Natto Dry Probiotic fermented soybeans with a serving
suggestion.
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Interior of a Japanese traditional food manufacturing facility with industrial equipment and a
worker, illustrating the production environment for fermented foods like natto.
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Business Scaling Timeline

== Cumul Customers Team Size Product Lines
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Business scaling metrics showing customer growth, team expansion, and product development
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Success Rates by Funding Source
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Success rates comparison across different funding sources for food startups
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Modern co-working space with a startup team working on laptops and computers in an open
office environment.
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Japan startup funding history
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Japan's startup funding history from 2011 to 2020, showing the number of funded startups and
total funding amount.
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FIGURE 2
Total Fundraising by Startups in Japan (2006-2021)
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SOURCE: "Japan Startup Funding 2021: 1 Trillion Yen Milestone Within Sight,” Initial, accessed June 15, 2021,
https://initial.inc/articles/japan-startup-funding-2021-en.

Chart showing total fundraising and number of companies for Japanese startups from 2006 to
2021.
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