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How search habits vary by generation

% in each generation who say they most use the following to find information

on the internet (top 3)

GenZ

Manual search engines (e.g. Google, Yahoo!)

Social media platforms

Al platforms/chatbots (e.g. ChatGPT, Bard)

Gen X

Manual search engines (e.g. Google, Yahoo!)

Social media platforms

Brand/retail platforms (e.g. Amazon)

Millennials

Manual search engines (e.g. Google, Yahoo!)

Social media platforms

Smart phone voice assistants (e.g. Siri)

Baby boomers

Manual search engines (e.g. Google, Yahoo!)

Brand/retail platforms (e.g. Amazon)

Social media platforms

o Which of these platforms/programs do you use most to find information on the internet?

@ GWI Zeitgeist August 2023 @ 15,469 internet users in 12 markets aged 16-64

Generational breakdown of preferred platforms for online information retrieval, including manual
search engines and Al platforms/chatbots.
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Al SEO Traditional SEO

Assists with
brainstorming,
research, drafts

Manual creation based
on research & audience
understanding

Analyzes user behavior & Optimizes for broad
intent for personalized (kkaaalalill audiences (may miss
experiences tailoring opportunities)

Automates audits,
analysis, & monitoring,
freeing up time for

Requires manual
execution of most tasks
(higher workload, lower

Automation

strategy scalability)
B e Manual research &
e expertise, requiring
insights for strategy ’

optimization adaptation to updates

Comparison of Al SEO and traditional SEO methods, highlighting differences in content creation,
personalization, automation, and strategic focus.
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Al Search Capabilities Comparison

Traditional Al M Deep Research
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Al Tools in Market Research

Automated
Report
Generation Sentiment
Automated report Analysns
generation Sentiment analysis
automates provides deep

processes but offers insights with less

limited inSighTS. automation.
Manual Data Predictive
Processing Analytics
Manual data Predictive analytics
processing lacks offers high

automation and
insight generation.

automation and
insight generation.

An infographic illustrating four types of Al tools in market research, highlighting their level of
automation and insight generation.
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OpenAl Deep Research
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Google Gemini Deep Research
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1. https://www.watch.impress.co.jp/docs/news/1663152.html
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17.
18.
19.

. https://dxpo.jp/college/front/dx/deepresearch.html

. https://hellocraftai.com/blog/87/

. https://www.perplexity.ai/hub/blog/introducing-perplexity-deep-research

. https://en.wikipedia.org/wiki/ChatGPT_Deep_Research

. https://pc.watch.impress.co.jp/docs/news/1663407.html

. https://www.reddit.com/r/perplexity_ai/comments/lipgbib/introducing_perplexity_deep_research_deep/

. https://openai.com/index/introducing-deep-research/

. https://www.glukhov.org/post/2025/05/search-vs-deepsearch-vs-deep-research/

. https://addness.co.jp/media/ai-kensaku/

. https://note.com/currypurin/n/n558fc5996586

. https://www.godofprompt.ai/blog/openai-released-deep-research

. https://bakuyasu.techsuite.co.jp/34816/

. https://www.softbank.jp/sbnews/entry/20250620_02

. https://www.seerinteractive.com/insights/google-deep-research-vs.-openai-deep-research-a-compreh

ensive-guide-for-seo-digital-marketing-professionals

https://note.com/kajitaka1201/n/n75da97d63374

https://note.com/yoshiyuki_hongoh/n/n30b98683d3fc

https://www.ai-souken.com/article/gemini-deep-research-overview

https://note.com/kyonoryosan/n/n432a3¢c70728d
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