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The Paradigm Shift: 2 EiHh 5SS
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360-Degree Evaluation Dashboard: #i €7 )L D2 A7 5
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Global Benchmarking:
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Risk Management Roadmap:
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Actionable Insights 1: For OEMs (BBl EEX—h—ADTH)
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Actionable Insights 2: For Suppliers (B3EXE - Y 751V —D4ETE
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Actionable Insights 3: For Co-Creators (¥'V4 & BAERIEEA)
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The value chain is no longer just a supply route; it is the product itself.



